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Political Background 
2 
Media coverage  
on the 
 planned run-time 
extension. 
     03/2010  …   …   09/2010  …  03/2011 
Black-Yellow 
Governmet 
decided run-time 
extension. 
Black-Yellow 
Government 
decided 2nd 
nuclear  
phase-out. 
    06/2011 2000  
CDU + FDP  
won national 
elections.  
New Black-Yellow 
Government.   
09/2009 
Red-Green 
Government  
(SPD+90 Grüne) 
decided 1st nuclear 
phase-out by 2020. 
Fukushima 
11.03.2011 
What effect does the 
individual usage of media  
coverage on the run-time extension 
have on  
the evaluation of the run-time extension 
 of German nuclear power plants? 
 
Research Question 
3 
cause 
attitude 
effect 
Theoretical Framework 
4 
How can media coverage on the  
run-time extension effect attitudes towards it? 
Evaluations of 
attitude objects 
based on 
accessible 
Attributes 
Attributes 
Accessibility 
Attributes  
of  
attitude 
objects 
Media Agenda  Audience Agenda  
Attribute- 
Agenda-Setting 
Attribute-
Priming 
Second-Level Agenda-Setting 
Research Model 
5 
Long-Term 
Effects
long-term effects
Medium-Term Media Effectsedium-term effects Evaluation of the 
planned run-time 
extension
 of 
nuclear 
power plants 
 General 
evaluation
 of nuclear 
power 
x
Energy-
related 
Attitudes
Political 
Attitudes
Socio-
demographics 
Individual 
media usage 
of 
communication
on the run-time 
extension
Arguments
 for/against the 
run-time 
extension 
in the 
media coverage
Research Model 
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Long-Term 
Effects
long-term effects
Medium-Term Media Effectsedium-term effects Evaluation of the 
planned run-time 
extension
 of 
nuclear 
power plants 
 General 
evaluation
 of nuclear 
power 
x
Energy-
related 
Attitudes
Political 
Attitudes
Socio-
demographics 
Individual 
media usage 
of 
communication
on the run-time 
extension
Arguments
 for/against the 
run-time 
extension 
in the 
media coverage
> representative sample  
of N = 551 people  
> two-stage sampling process  
> three weeks before the 
political decision  
(16.08- 05.09.2010) 
> data on media usage, 
attitudes towards run-time 
extension, nuclear power, 
energy, policy was collected 
> analysis of N = 480 articles 
and news items 
> media sample = media 
actually used by respondents 
> six month before the political 
decision (08.03.-05.09.2010) 
> coding of arguments 
for/against the planned  
run-time extension 
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Two-Method Research Design  
Telephone Survey Content Analysis + 
Data Combination on Individual-Level 
8 
x
Media usage 
of daily and 
weekly print 
media and 
TV news
Arguments
 for/against the 
run-time 
extension 
in the 
media coverage
Individual input  
of  
arguments  
for/against  
the  
run-time extension 
Individual Input of Arguments 
9 
Overall  
Argumentation 
Economic 
Argumentation 
Secure Supply 
Argumentation 
Medium-
term  
(21 days) 
Long- 
term  
(21 weeks) 
Medium-
term  
(21 days) 
Long- 
term  
(21 weeks) 
Medium-
term  
(21 days) 
Long- 
term  
(21 weeks) 
Final Model for testing media effects 
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Long-Term 
Effects
long-term effects
Medium-Term Media Effectsedium-term effects Evaluation of the 
planned run-time 
extension
 of 
nuclear 
power plants 
 General 
evaluation
 of nuclear 
power 
Individual input 
of 
arguments 
for/against 
the 
run-time 
extension
Energy-
related 
Attitudes
Political 
Attitudes
Socio-
demographics 
Medium-term Input of Arguments 
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Evaluation 
of
 Run-Time 
Extension
Input of arguments 
from 21 days 
media coverage   
Political Attitudes 
12 
ß= .11 
ß=-.10
Political Right-
Left Orientation 
(right)
Evaluation 
of
 Run-Time 
Extension
Preference of  
eco-friendly 
energy politics 
(high)
Input of arguments 
from 21 days 
media coverage   
General Nuclear Power Attitudes  
13 
ß= .11 
ß=-.10
Political Right-
Left Orientation 
(right)
Evaluation 
of
 Run-Time 
Extension
Preference of  
eco-friendly 
energy politics 
(high)
ß=.23
ß=.-40
Negative Emotions 
towards 
Nuclear Power 
(high)
Attributes 
associated with 
Nuclear Power 
(positive)
Input of arguments 
from 21 days 
media coverage   
Long-term Input of Arguments 
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ß= .11 
ß=-.10
Political Right-
Left Orientation 
(right)
Evaluation 
of
 Run-Time 
Extension
Preference of  
eco-friendly 
energy politics 
(high)
ß=.23
ß=.-40
ß= -.10 
ß=.11
Secure Supply 
Pro-Arguments
(many in 21 weeks)
Negative Emotions 
towards 
Nuclear Power 
(high)
Average Overall 
Argumentation 
(positive in 21 weeks)
ß= .15 
Attributes 
associated with 
Nuclear Power 
(positive)
Input of arguments 
from 21 days 
media coverage   
Average Economic 
Argumentation
 (positive in 21 weeks)
Summary 
Media effects on evaluation of the run-time extension … 
 in spite of strong effects of other attitudes. 
 can be positive as well as negative.  
 differ with regard to content of argumentation. 
 differ with regard to the length of media coverage.  
 not directly in a medium-term, but indirectly in a long-term. 
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Thank you for your attention. 
Dorothee Arlt 
Institute of Communication and Media Studies  
University of Bern 
Email: dorothee.arlt@ikmb.unibe.ch 
 
